
Our Company:

Local  •  Trusted  •  Proven  •  Engaged

Publishing local community-driven magazines since 1996 

Circulation:

TowneLaker: 16,000 per month (15,000 direct mailed)

Sixes Living: 16,500 per month (15,200 direct mailed)

Around Woodstock: 16,500 per month (15,400 direct mailed) 

Our focus is growing local business, our exclusive customer base 

Our Mission: 

To be the most effective and affordable resource for you, the 
local business, to grow your revenues!

Our Methods: 

1) We listen to you.

2) We develop an individualized media plan that fits your
business, your needs and your budget.

3) We follow up with you, to assess results and adjust, as
necessary.

Our Guaranty:

If you are not completely satisfied with your results, we will deploy 
a new mix of tools, at no charge, until you are. The success of our 
business is determined solely by our ability to drive traffic to yours.

AroundAbout Local Media, Inc. 
PMB 380, 1025 Rose Creek Drive, Suite 620• 
Woodstock, GA 30189
Patty Ponder, ALM President, Marketing & 
Advertising Sales
Tel. (770) 615.3322 • Fax: (678) 905.6114 
Patty@AroundAboutMagazines.com

Reach Your Target Market with

vision.  “These are the kind of rewarding things that a retina 

specialist gets to witness,” said Dr. Kaufman.  “While it’s nice to 

be reminded of how much of an impact you can make, that’s 

probably why all of us went into medicine in the first place: to 

make an impact.”  

As a child, Dr. Mark Berman was actually a pediatric patient 

of Dr. Stephen Levine, co-founder of Thomas Eye Group. “Not 

many people can say that they practice for a group that treated 

them when they were young,” he said. “It was my lifelong dream 

to become a doctor and return here to practice medicine.”  Dr. 

Berman is a glaucoma specialist and treats patients for general 

ophthalmic care, with 

an emphasis on cataract 

surgery.
Pediatric ophthalmologist 

Dr. Jerry Berland has 

treated many conditions 

in his young patients - 

including cataracts.  If the 

cataract isn’t removed in 

time, the brain may never 

learn to see, even if the 

cataract is removed later 

in life. “I met one such 

infant when he was five 

days old,” says Dr. Berland. 

“By the time he was a 

month old, both eyes had 

the necessary surgery. 

Eight years later he is 

excelling in school and 

enjoying playing football. 

It was quite an honor when he named me as his ‘hero’ when 

completing an assignment for school.”

 Dr. Lakhvir Singh is an optometrist specializing in 

comprehensive eye exams, with a focus on contact lens fittings.  

Dr. Singh, who knew as a teen that he wanted to enter the 

medical field, said he is filled with “overwhelming joy” when he 

witnesses someone - especially a child - see the world as they 

should be seeing it with the help of glasses or contacts.  

 “We care about all of the people we’ve come to know over 

the years, and we will continue to be here to treat them, their 

friends and their family members,’ said Dr. Berman.   “We’ve 

been in the suburbs of Atlanta for 40 years, and we’re here to 

stay.”

 Thomas Eye Group physicians 

and staff recently celebrated the 

40th anniversary of the practice, 

signifying a solid history of helping 

metro Atlanta residents maintain 

healthy vision.  It’s a chance to 

celebrate past achievements and 

dig deeper roots in communities 

like Woodstock that are served by 

the well-established practice. 

The Woodstock office, 

which opened in 2001, is one 

of eight metro Atlanta locations and treats patients from 

birth to the golden years.  The services offered include 

treatment of cataracts, glaucoma and macular degeneration, 

as well as pediatric care, LASIK, Oculoplastics and access to a 

modern surgery center.  The staff of 17 , which includes four 

physicians, clinicians and 

administrative employees 

that work from the Towne 

Lake Parkway location, 

has won the Consumer’s 

Choice award for the past 

eight years.  
“We try to cultivate our 

team so that everyone 

feels they are an important 

member of the team,” 

said retina specialist 

Dr. Paul Kaufman.  “In 

the Woodstock office, 

the morale is high and 

the team is happy.  The 

patients benefit because 

they don’t just see me 

- they see other team members too, so we have created an 

experience where people feel well cared for by everyone who 

works here.”
 Dr. Kaufman’s patients range from premature babies to 

seniors age 100 and older.  On a recent morning, Dr. Kaufman 

performed surgery that prevented blindness in a 15-week 

premature infant.  The day before, his surgical techniques 

restored vision in a diabetic woman who was losing sight in 

her only good eye, and corrected macular holes in the eyes 

of a woman who 

only had peripheral 

vision, restoring her 

sight to near perfect 

Mark Berman, MD is a 

glaucoma specialist and 

treats patients for general 

ophthalmic care, with 

an emphasis on cataract 
surgery.

Jerry Berland, MD is a pediatric 

ophthalmologist, chief of ophthalmology 

for Children’s Healthcare of Atlanta and 

was named Top Doctor 2012, 2013, 2014 

by Atlanta Magazine and US News and 

World Report.  

Paul Kaufman, MD is a retina specialist 

and chief of ophthalmology for 

Northside Hospital.

Thomas Eye Group

149 Towne Lake Pkwy 

Suite 102

Woodstock,GA 30188

The Focus is Compassionate Care

770.928.4544
Mon.-Fri. 8 a.m.-5 p.m.

When Reel Seafood opened in downtown Woodstock in May, owners David and Karen Silverman knew they were offering a new option for south Cherokee diners: a menu that featured fresh seafood.  
After being open not quite a year, they’ve also learned that area residents are hungry for a Sunday brunch destination, an upscale venue for watching sports or holding corporate meetings, and outdoor dining options. Meeting and anticipating the needs of their guests—regulars and new diners—is a priority as the Silvermans work to offer a full-service dining experience for the community.  They have also expanded their menus to increase entrée selections at lunch and appetizers at dinner.  David and Karen are involved owners, and spend time getting to know their guests. “Karen and I enjoy being in the dining room and making a connection with our guests,” said David.  “I’m grateful with how the neighborhood has embraced and welcomed us.  We want to be here for many years to come.” 

Sunday BrunchSunday brunch hours are 10:30 a.m. until 3:30 p.m., and the menu includes specialty dishes such as New England lobster roll, bananas foster crepes with caramel drizzle, spiced apple mascarpone stuffed French toast, coffee-crusted steak and eggs, and buttermilk fried chicken and waffles.  Sunday brunch always features bottomless mimosas and a 

Bloody Mary bar. Fans of outdoor dining won’t have to worry about cooler weather.  The Silvermans plan to build an arbor over the patio area and include heaters to keep diners warm. 

Private Room, Upscale BarBusiness men or women looking for a private dining area with media capabilities can reserve a room at Reel.  The curtain enclosure creates privacy, and guests can choose a special package that includes a three- or four-course meal with house wine.   A large flat-screen television with media connections is mounted to the wall, offering an easy display for business presentations.  The area can also be used for birthday, anniversary or just about any type of celebration.A fully stocked premium bar, flanked by two large-screen TVs, offers an upscale environment for watching sports.  Sports fans and others who visit the bar will be greeted by highly trained male and female bartenders.
Beyond SeafoodReel is a seafood concept restaurant, but there is plenty on the menu for meat lovers.  David prepares NY strip Au Poivre with shallot brandy cream, aged coffee crusted ribeye and marinated skirt steaks, as well as chicken from a natural poultry program.  While gluten free and vegetarian items aren’t listed on the menu, he encourages diners to make their requests known.  “I want people to be confident and challenge the kitchen, so to speak, to prepare 

a meal that will meet their dietary restrictions,” said David. “We can meet everyone’s needs, from gluten free, lactose intolerant and vegetarians.  My cooks are trained to prepare special items when needed.”

Experience Counts Both David and Karen were involved in the food industry at age 15.  David, who had his first culinary apprenticeship at 19, spent seven years at Ray’s on the River and eventually became executive chef of Prime and 

opened Strip in Atlantic Station as executive chef.  Karen has worked in many roles, including server, bartender and manager, across the U.S.  Most recently, she was a server at Capital Grille. 
“When you visit Reel, you are my guest, and I want you to feel at home,” she says. “David and I want to blow our guests away with the food and the service, not just one or the other.” 

8670 Main St., Woodstock 30188 • (770) 627-3006 • www.reel-seafood.com • www.facebook.com/reelseafood

Hours: 10:30 a.m.-10 p.m. Sunday, 11:30 a.m.-10 p.m. Monday-Thursday, 11:30 a.m.-11 p.m. Friday-Saturday. Bar open late. 

There’s More than Seafood at Reel
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TowneLaker
   The TowneLaker debuted in 1996, a hyperlocal, direct-mailed 
community magazine for the south Cherokee community of Towne Lake.  
A digital version of each issue is posted monthly at www.townelaker.com. 
   What sets us apart from other local publications is that we devote our 
colorful glossy pages to celebrating the successes of our students and the 
birthdays and anniversaries of our residents.  We offer our readers an 
extensive calendar of events for family or individual entertainment, and 
the latest community news, openings and changes in local businesses.  
Our contributing writers share their knowledge in fields including: local 
economic development and government; pediatric, adult and veterinary 
medicine; dentistry; real estate; pharmaceuticals and chiropractic care.  
Our lifestyle writers live in our community and share stories that are 
relatable and entertaining.  
  The TowneLaker is designed to be a magazine that families and 
individuals keep and refer to frequently throughout the month, making it 
a fixture on the coffee table or in the car’s console.  

Our Mission
   We strive to build stronger communities by sharing positive, uplifting 
and relevant news and information.  We help small business grow their 
business by providing a magazine that is well read and is a resource for 
our readers.   Our advertiser’s ads are seen over and over because of the 
longevity of our product and our loyal readership.

Our Readers
• Homemakers who work outside the home or stay home raising children
• Decision-makers in the family
• Retirees
• Business Owners who live and work in our community.

About Towne Lake 
    The 3,600-acre master planned community in southwest Cherokee 
County is approximately 35 miles north of Atlanta. Towne Lake includes 
shopping outlets, a variety of restaurants, churches and schools.  Home 
values range from the low $100,000 to more than $1 million. Towne 
Lake’s 20-plus neighborhoods include approximately 5,800 homes 
surrounded by great amenities featuring pools, tennis courts, golf courses 
and playgrounds. Apartment complexes, townhome and condominium 
complexes ramp up the number of households to about 7,700. 
     Eagle Watch is built around an Arnold Palmer designed golf course, 
while Towne Lake Hills borders a course designed by Arthur Hills.  Portions 
of the community border Allatoona Lake, a popular 12,000-acre 
recreational destination for local and metro Atlanta residents.  Access to 
Atlanta’s entertainment, medical and shopping venues is easy for Towne 
Lakers, thanks to quick access to I-575 and I-75.  Yet the Towne Lake area 
continues to grow with the development of medical and shopping 
complexes.  

TowneLaker  
Distribution map 

Towne Lake Demographics
Total population in 30189 38,000
Average Home Value $223,000
Median Household Income $74,500
Average Family Size 3
Median Age 36 years
Information gathered from www.Realtor.com

Towne Lake and surrounding 
neighborhoods
Zip Codes: 30189 & 30102
Total Circulation: 16,000
15,000 direct mailed, 1,000 in racks



Around Woodstock  
Distribution map 

Woodstock communities
Zip Code: 30188
Total Circulation: 16,500 
(Direct Mailed: 15,400 Racks: 1,100)

Woodstock Demographics
30188
Total population  53,950
Average Home Value $185,000
Median Household Income $69,800
Average Family Size 3
Median Age 37 years
Information gathered from www.Realtor.com

Around Woodstock   
 Since 2004, Around Woodstock has been chronicling the growth  
and sharing the excitement of the burgeoning downtown area.   
A digital version of each issue is posted monthly at  
www.aroundwoodstockmagazine.com.
  What sets us apart from other local publications is that we devote 
our colorful glossy pages to very personal and positive information.  We 
celebrate the successes of our students and the birthdays and 
anniversaries of our residents.  Our publication includes resource pages 
that highlight downtown parking options, the map of the Greenprints 
Alliance Trail System, a breakdown of city government offices and a 
map of the wards and representatives of the city.  We offer our readers 
an extensive calendar of events for family or individual entertainment, 
and the latest community news, openings and changes in local 
businesses.  Our contributing writers share their knowledge in fields 
including: local economic development and government; pediatric, 
adult and veterinary medicine; dentistry; real estate; pharmaceuticals 
and chiropractic care.  Our lifestyle writers live in our community and 
share stories that are relatable and entertaining.  
 Around Woodstock magazine is designed to be a magazine that 
families and individuals keep and refer to frequently throughout the 
month, making it a fixture on the coffee table or in the car’s console.  

Our Mission
 We strive to build stronger communities by sharing positive, uplifting 
and relevant news and information, and helping small businesses grow.  
We support local businesses by providing advertising opportunities in a 
magazine that is well read and a resource for our readers.  Our 

advertiser’s ads are seen over and over because of the longevity of our 
product and our loyal readership.

Our Readers
Mothers who work outside the home or stay home raising children 
• Decision-makers in the family
• Young professionals
• Retirees
• Business owners who love and work in our community

About Woodstock 
 The city is constantly appearing in rankings of best cities in which to 
live.  The parameters of the city are growing with new housing 
developments as more people move to the area to be near the bustling 
hub of shopping, dining and entertainment centered around the 
historic downtown area. The Elm Street Cultural Arts Village has 
unveiled a master plan for its four-acre downtown tract that includes a 
new theatre and a remodeled historic home for studio artists and a 
gallery. A live music venue will soon open, along with a remodeled 
outdoor amphitheater for the city’s summer concert series.  Monthly 
Friday Night Live events bring in visitors from across Cherokee County 
to enjoy a themed night out with dining and entertainment specials. 
   The Greenprints Alliance trail system runs through the center of town 
and will eventually connect with a Cobb County system. The Outlet 
Shoppes at Atlanta in Woodstock, just off I-575 at Ridgewalk Parkway, is 
a destination that draws from surrounding counties. The route of the 
new Woodstock Trolley circles downtown Woodstock and includes a 
stop at the outlet center.  



Sixes Living
 Sixes Living magazine has served the community since 1999, and is 
delivered to residents east and west of I-575, living in BridgeMill, River 
Green, Bradshaw Farms and Harmony on the Lakes.  A digital version of 
each issue is posted monthly at www.sixeslivingmagazine.com.   
     What sets us apart from other local publications is that we devote our 
colorful glossy pages to very personal and positive information.  We 
celebrate the successes of our students and the birthdays and 
anniversaries of our residents.  We offer our readers an extensive calendar 
of events for family or individual entertainment, and the latest community 
news, openings and changes in local businesses.  Our contributing writers 
share their knowledge in fields including: local economic development and 
government; pediatric, adult and veterinary medicine; dentistry; real 
estate; pharmaceuticals and chiropractic care.  Our lifestyle writers live in 
our community and share stories that are relatable and entertaining.  
  Sixes Living is designed to be a magazine that families and individuals 
keep and refer to frequently throughout the month, making it a fixture on 
the coffee table or in the car’s console.  

Our Mission
 We strive to build stronger communities by sharing positive, uplifting and 
relevant news and information, and helping small businesses grow.  We 
support local businesses by providing advertising opportunities in a 
magazine that is well read and a resource for our readers.  
 Our advertiser’s ads are seen over and over because of the longevity of 
our product and our loyal readership.

Our Readers
• Homemakers who work outside the home or stay home raising children
• Decision-makers in the family
• Retirees
• Business Owners who live and work in our community.

The Sixes & Holly Springs Communities
 Our area is filled with recreational opportunities and constant business 
growth.  Much of the western border of the Sixes Living distribution area is 
the shore of Allatoona Lake, a 12,000-acre recreational destination with 270 
miles of shoreline.  Blankets Creek Mountain Bike Trails offers 15 miles of 
rolling single-track bike trails of varying difficulty, satisfying beginner and 
advanced riders. More than 10,000 riders visit the park each month.  Just 
down the road is the Cherokee Aquatic Center, featuring a 48,000-square-
foot indoor space that holds a 50-meter competition pool, a 25-foot 
recreational pool and a 7,900-square-foot outdoor pool. 
  The new Northside Hospital is under construction right off I-575 and will 
offer an 84-bed facility with a women’s center, a multi-specialty medical 
office building and cancer center.  The latest addition off exit 14 at I-575 is a 
Walmart Supercenter.  Visitors from downtown Atlanta easily reach the Sixes 
communities via I-75 and I-575.  The new Outlet Shoppes at Atlanta are 
located just one exit south from the Sixes Road I-575 exit, adding more than 
80 retail stores and restaurants.  Sixes Road and Holly Springs residents have 
a short drive to bustling downtown Woodstock and developing historic 
downtown Canton. 
  Numerous subdivisions are scattered throughout the area. Sizes range from 
BridgeMill, a 2,700-home development that offers a championship golf 
course and more than 52 acres of family recreation, to the 128-home 
upscale Lake Sovereign built around a 38-acre private lake. 

SIxes & Holly Springs communities
Zip Codes: 30114, 30115 & 30188
Total Circulation: 16,500 
Direct Mailed: 15,200 
Racks: 1,300

(Approx.)

Sixes Living  
Distribution map 

Sixes area Demographics
Total population 
30114 48,750
30115 37,750
Average Home Value 
30114 $343,000
30115 $375,000
Median Household Income $68,500
Average Family Size 3
Median Age 35 years
Information gathered from www.Realtor.com



Total circulation 49,000

Circulation:
• TowneLaker: Total 16,000 per month, approximately 
 15,000 direct mailed to all Towne Lake residents as well as 
 contiguous Acworth neighborhoods and more.

• Sixes Living Total 16,500 per month, approximately
 15,200 direct mailed to Canton, BridgeMill, Holly Springs, 
 Hickory Flat and more.

• Around Woodstock: Total 16,500 per month approximately  
 15,400 direct mailed to Bradshaw Farms, The Woodlands  
 Downtown Woodstock and Hwy. 92 corridor and more.

townelaker
Sixes Living
Woodstock
Published by AroundAbout Local Media, Inc.

AROUND

Your Community, Your Magazine

Patty Ponder • 770.615.3322
ALM President, Marketing & Advertising Sales 

Patty@AroundAboutMagazines.com

Serving the Community since 1996

Residential Mailing Areas

 TowneLaker       
      
 Sixes Living     
    
 Around Woodstock

30189, 30102

30114, 30115 & 30188

30188



PMB 380, 1025 Rose Ceek Dr, Ste. 620  •  WOODSTOCK, GA 30189 
Michelle: (770) 615-3307  •  FAX (678) 905-6114

Camera Ready Artwork can be accepted as camera ready if:

• It is the exact measurements for the contracted ad size.
• The color mode is CMYK.  Color settings for interior pages: SWOP Newsprint with 30% dot gain.
• The resolution in a minimum of 300 dpi.
• All black text and black shapes are 100% black instead of process black and they have been set to overprint to avoid knockouts.
• The ad is approved and ready for print.

Acceptable File Types:
PDF Files are Recommended — PDF files are recommended.  Native Adobe InDesign files with supporting fonts and images are also 
accepted Those include PSD, AI, EPS, and Indd files.  JPG and TIF files are also accepted with a minimum of 300 DPI.  GIF files cannot be 
accepted.

Photos.  Photos should be a minimum of 1,000 pixels wide for a 1/4 Page ad, larger for larger ads. They may be provided in JPG, TIF, or RAW camera file formats.

Logos.  Vector based logo files are recommended. These include EPS, AI, and PDF files.

Images on the Web.  Images and logos CANNOT be pulled from the advertiser’s Website. Web resolution files are too low resolution for print.

Copyrights.  The advertiser must have permission to reprint all logos, photos, text, and design concepts provided to us. If you would like us to use an ad from another 
publication, please request consent to use the artwork it designed.

Microsoft Office Files.  We cannot use files for advertisements that were created in any of the software included in the Microsoft Office Suite. This includes Word, 
Publisher, and PowerPoint. This software is designed for desktop publishing at home, not commercial production.

Submission.  All artwork should be e-mailed to michelle@aroundaboutmagazines.com 

REQUIRED AD SPECIFICATIONS FOR  "CAMERA READY" ARTWORK
Deadlines: Around Woodstock 5th, TowneLaker 5th, Sixes Living 15th of the preceding month

Ad Dimensions

SPEC SHEET

Full Page
7.5” X 10”

8.5” X 11”
(bleed)

1/8 Page
3.625” X 2.312”

1/2 Page
7.5” X 4.875”

1/3 Page
7.5” X 3.25”

1/4 Page
3.625” X 4.875”

Full Page

7.5” X 10”
(live area)

8.75” X 11.25”
(bleed)

2 Page Story

15.75” X 10”
(live area)

17” X 11.25”
(bleed)

1/2
Page

 3.625”
X

 10”

Front/Back Cover

2-Page Spread

Full Page (Inside)*

1/2 Page*

1/3 Page*

1/4 Page*

1/8 Page*

Bleed Size — 8.75” w  x  11.25” h
Front Cover Live Area* — between 2.5”
from top and .25” from bottom due to
magazine logo and bottom text bar.

Inside Front & Back — 7.5” w  x  10” h
Back Cover Live Area*  — 7.5” w  x  10” h
NOTE: 4" x 2" mailing indicia area must

be provided at top right corner.

16” w  x  10” h

Bleed Size (4 Sides) — 8.75” w  x  11.25” h
Live Area* — 7.5” w  x  10” h

Horizontal — 7.5” w  x  4.875” h
Vertical — 3.625” w  x  10” h

7.5” w  x  3.25” h

3.625” w  x  4.875” h

Horizontal — 3.625” w  x  2.312” h

*Text must be contained within the specified dimensions.
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